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Netccentric Ltd (ASX: NCL)

> 300 clients | > 15,000 influencers | 4 offices | 102 employees

EBITDA profitable 1 in H1 FY2021, delivering half -year revenue of A$5.2m (+60% YoY) with a fast -growing business: 
Providing our diverse client base of leading brands with results -focused growth strategies

A pioneering and established provider of 
social media influencer marketing 

solutions, rapidly commercialising an 
innovative social commerce platform

Using data and insights to 
grow our diversified revenue streams

by empowering communities with 
innovative digital platforms

End-to -end expertise spanning Influencer 
Marketing, Social Media Marketing, 

Performance Marketing, Video and Content 
Creation, and Social Commerce

1 Excludes the impact of extraordinary expenses relating to the issue of options, M&A activities and forex movements
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Diverse Blue -Chip Customers

Incorporation of 
Netccentric

Launched Nuffnang , 
AsiaɅs leading blogging 

network in Malaysia 
and Singapore

Expanded Nuffnang into 
multiple countries, evolving 
into a social influencer and 
content marketing business

Launched social media 
agency Sashimi and 
video production / 
creative arm RTV

Successful ASX 
listing, raising 
AUD$12.5m

Expanded into 
performance marketing 
through acquisition of 

Plata and Punta

Launched Crunch, 
NuffnangɅscommunity -

driven content platform and 
events management arm

Majority acquisition 
by Ganesh Kumar Bangah 
driving NCLɅs transformation 

from services into a 
platform business

Establishment of 
Nuffnang Live 

Commerce via JV 
with Commerce.Asia

2006 2007
2008-
2012 2013 2015 2017 2018 2020 2020

ATTRACTED AND RETAINED OVER 14 YEARS
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A Comprehensive Platform to Serve A Large Market
FIRST-MOVER ADVANTAGE SECURED WITH A FAST-GROWING MARKET OPPORTUNITY

Branded 
Campaigns
Paid engagement 
by brands

CSR
Influencers 
creating social 
impact

Merchandise 
Store
Influencer 
merchandising

Media
Amplifying the 
voice of 
influencers

Live Commerce
Platform to 
empower 
influencers to sell 
live

Academy
Workshops to 
educate 
influencers to be 
better at their 
craft

Nuffnang 
Influencer 
Ecosystem

Set 1 + 1

Buy!!

The size of the global influencer 
marketing platform market is expected to 

grow from US$6 billion in 2020 to 
US$24.1 billion by 2025 , at a Compound 

Annual Growth Rate of 32%.   

Asia Pacific is set to lead this growth, 
becoming the world's largest influencer 

marketing platform market by 2025.1

1. https://www.marketsandmarkets.com/Market -Reports/influencer -marketing -platform -market -294138.html
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Operations Breakdown

Strong and diverse growth in H1 FY2021

Nuffnang revenue growth boosted by significantly 
increased spend from anchor clients including KFC, 

Unilever and Dutch Lady Milk Industries , which 
increased its spending by 11x YoY in Q2 FY2021

Strong revenue growth for social media agency 
Sashimi (+52% YoY to S$1.2M), driven by data 

analytics and marketing technology

Netccentric's performance marketing agency, Plata 
& Punta, saw strong revenue growth (+126% YoY to 
S$0.9M) driven by increased media spend from key 

eCommerce clients

Social Media 

Agency

(Sashimi),

$1.21, 23%

Performance 

Marketing Agency

(Plata & Punta),

$0.86, 16%

Digital Asset 

Production

(Nuffnang),

$0.21, 4%

Influencer 

Platform

(Nuffnang),

$2.96, 57%

H1 FY2021 Revenue by Business Unit

(S$m)

1 SGD = 1.02 AUD (30 Aug 2021)
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Description ($SGD) H1 FY2020 H1 FY2021

Revenue 3.3M 5.2M (+60%)

Gross Profit 1.7M 2.2M (+34%)

Gross Margin 50.8% 42.6% (-8.2%)

EBITDA1 0.1M 0.2M (+108%)

H1 FY2021 Financial Highlights
EBITDA PROFITABLE1DRϥVEN BY STRONG REVENUE GROWTH ACROSS THE COMPANYɅS BUSϥNESS UNϥTS

1 Excludes the impact of extraordinary expenses relating to the issue of options, M&A activities and forex movements
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(S$m)

Revenue EBITDA

Revenue +60%
EBITDA +108%
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Focus on influencer penetration and 
monetisation is driving strong growth, with 
Nuffnang revenue +65% YoY in H1 FY2021, 
contributing 57% to HY revenue of S$5.2M 

Greater scale and focus on costs drove 
increase in gross profit of 34% to S$2.2M, 
while the business maintained positive and 
growing EBITDA1 in H1 FY2021

Nuffnang pipeline continues to grow , with 
H1 FY2021 insertion orders signed by clients 
+88% year-on-year to S$3.0M

H1 FY2021 Financial Highlights
EBITDA PROFITABLE1DRϥVEN BY STRONG REVENUE GROWTH ACROSS THE COMPANYɅS BUSϥNESS UNϥTS

1 Excludes the impact of extraordinary expenses relating to the issue of options, M&A activities and forex movements 
1 SGD = 1.02 AUD (30 Aug 2021)

$3.43 $3.27 

$5.23 

$3.84 
$4.67

 $-

 $1.00

 $2.00

 $3.00

 $4.00

 $5.00

 $6.00

 $7.00

 $8.00

 $9.00

FY2019 FY2020 FY2021

Revenue by half year, FY2019 - FY2021 (S$m)

H1 H2



z

N E T C C E N T R I C  L T D  ( A S X :  N C L )  |  9

Building SE AsiaɅs Largest ϥnfluencer Marketing Platform

Current

ɍDominant influencer network leadership position in Malaysia

Next 12 to 24 
months

ɍBuilding a regional influencer marketing network, from 2 current markets 
to 4 -6 markets; via acquisition or organically

ɍBuilding a centralised technology platform incorporating data and 
insights for influencers throughout the region with innovative social 
commerce and fintech capabilities

Our Vision

ɍSoutheast AsiaɅs largest pan-region influencer marketing platform

ɍRegional engagements with leading global brands to become their go -to 
influencer partner throughout Southeast Asia

Preferred Malaysian influencer marketing partner to 
several leading multinational marketing companies

China
India

South China 
Sea

Thailand

Indonesia

Malaysia

Singapore

Taiwan

Vietnam

Philippines
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ɈEntertainmerce ɉ 
Formula

With our management know -
how and consultancy 
experience, we can design and 
customise live show formats 
driven by charismatic 
influencers to encourage 
spontaneous buying.

Live and Interactive 
Dashboard

Our proprietary automated 
platform allows convenient 
checkout and online payment 
functions, ensuring a better user 
experience for both sellers and 
buyers.

Portability and 
Flexibility

Our live production can be 
conducted anywhere e.g. in a retail 
outlet. With Facebook Live as the 
main channel, brands can choose 
the time slots they want vs. limited 
and expensive slots available via 
home shopping networks.
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Strategic Expansion ɀNuffnang Live Commerce

Nuffnang Live Pro
Freemium Software -As-A-Service 
(SaaS) platform automating the 
sales process for current live 
commerce sellers to enable them 
to sell efficiently. 

Revenue is generated from 
transaction fees, premium monthly 
subscription fees or volume -based 
fees. Charging of premium fees is 
expected to commence in Q4 
CY2021.

A one stop solution for businesses 
to sell over Facebook Live without 
the headaches and missteps. Our 
team of professionals will manage 
the Facebook Live selling end -to -
end, enabling businesses to sell with 
ease.

Revenue is generated through setup 
fees and margin on product sales.

Enabling enterprises to effortlessly 
scale their Live Commerce 
operations through automation 
and end -to -end integrations.

Revenue is generated through 
volume -based technology fees, 
transaction -based payment 
gateway fees and volume -based 
fulfilment fees. 

Expected to launch in Q3 CY2021 .

Nuffnang Live Business Nuffnang Live Enterprise
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A new platform turning the engagement between influencers and followers into revenue and sales.
Fusing e-commerce with livestreaming creates a positive network effect, showcasing influencers promoting products and services.

Integrating our influencer 
community and the 

eCommerce infrastructure of 
our JV partner, 

Commerce.Asia , we provide an 
end -to -end live video 

commerce solution from live 
video production through to 

payment and fulfilment.
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During H1 FY2021 Netccentric ran a successful Nuffnang Live Business 
campaign with new client, global skincare brand NIVEA. The campaign 
featured NIVEA's first ever live commerce sessions, generating thousands 
of engagements and sales that exceeded NIVEA's expectations

Nuffnang Live Commerce Recent Progress

In March 2021 Netccentric successfully completed an integration between 
Nuffnang Live Pro and Shopify , allowing more than a million Shopify 
merchants to sell their products via live video streaming

Strategic partnership signed with eShoplive.Asia, a leading and fast -growing 
Social Live Commerce platform based in Malaysia, to drive volume and 
transactional fees for Netccentric. Partnership leverages NetccentricɅs
infrastructure and can be replicated at scale with larger eCommerce clients

NETCCENTRIC EXPECTS TO GAIN TRACTION WITH THIS INNOVATIVE SOCIAL COMMERCE PLATFORM IN H2 FY2021

Integration completed between Nuffnang Live Commerce and Touch 'n Go 
eWallet , Malaysia's leading digital wallet with a user base of more than 16 

million. Netccentric will integrate additional digital wallets with Nuffnang Live 
Commerce and monetise this highly in -demand payment option
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We are pursuing the fast growing influencer market opportunity as we develop new growth drivers through 
expansion into the SME segment and the social commerce market

Strategic Outlook

APAC Social Commerce 
sales reached US$2 trillion
in 2019 and are expected

to double by 2024.1 

We are well -placed with an 
established base business and 
innovative new technology to 

capture share of this large and 
growing market.

Investment in automation will 
empower scalable growth, 

allowing planned expansion 
into the SME market while 

driving our continued 
transformation from a 

marketing solution business 
to a live commerce platform 

provider.

Netccentric is actively 
exploring a number of 

potential M&A opportunities
to expand throughout 

Southeast Asia .

Growth through 
Potential Acquisitions

Scalability
through Automation

Continued Expansion
into Social Commerce

1 https://www.businesswire.com/news/home/20200520005355/en/Social -Commerce -Sales-Expected-to-Double -by-2024-in-Asia-Pacific
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A complete business 
growth ecosystem 

providing proven end -
to -end solutions for 

effective go-to -
market , from creating 

awareness and 
generating 

engagement through 
to optimising revenue

New investments 
into Automation & 
Social Commerce 
offer potential to 
deliver scalable 

growth

Led by a committed 
and visionary 

entrepreneur with an 
experienced Board 

supported by a 
management team 
with a proven track 

record

First mover 
advantage and 
barrier to entry 

secured through a 
large social media 

influencer 
community in Asia 

with regional 
expansion 
strategy

Trusted by 
established 
brands and

leading agencies, 
recognised by 

media and 
industry

EBITDA profitable 1

with a fast-growing 
business, operating 
within the rapidly 

emerging influencer 
marketing industry, 

cashflow self -
sufficient with

comfortable cash 
reserves

Investment Highlights

1 Excludes the impact of extraordinary expenses relating to the issue of options, M&A activities and forex movements


